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BBC Worldwide

fimbles launch material including ads, fsdu’s, stickers, wobblers,

shelf strips, posters, promo leaflets, footprint floor stickers



BBC Worldwide \ Disney

trade ads, consumer ads, trade presenters, promotion leaflets,

shelf strips, wobblers, stickers, fsdu’s
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Competition Rules
The competition is open to residents of the UK, Eire and the Channel Islands, except employees of Disney, the BBC,
Disney Magazine printers, Morrisons and anyone else connected with the competition and their families.
Winners will be the first correct entries drawn after the closing date. No purchase necessary. No responsibility can
be accepted for entries lost or damaged in the post. The £500 shopping voucher 1st prize and the runner up £15
gift vouchers are subject to availability. If, in the circumstances beyond our control, the prizes offered are unavailable
an equivalent prize will be sought.  All entrants are bound by the rules. Disney Magazines will not enter into any
correspondence.  All winners will be notified accordingly and their names and addresses will be available on request.
Closing date for entries: 19 06 02

Simply answer the question above and post your answer
along with your name and address before 19 06 02 to:

Morrisons/Disney competition.
BBC Worldwide, Room A1136, 80 Wood Lane, W12 0TT

What's the name of the green one-eyed monster in Monsters, Inc?
a) Randall    b) Sulley   c) Mike

• New magazine for 7 - 9 year old girls who love Disney animation

  and movies, featuring all their favourite Disney characters.

• Frequency - monthly 
• Average monthly sale 68k

• Price - £1.40 

• On sale 24th April 2002

• The original Disney comic for 7 - 9 year old boys including  cartoon strips on all the coolest Disney characters.• Frequency - monthly • Average monthly sale 68k• Price - £1.00 • On sale 24th April 2002

• Fun lifestyle magazine for 7 - 11 year old boys and girls incuding

   all the news on the latest films and  TV, pop gossip, competitions

  and puzzles.
• Frequency - 4 weekly • Average monthly sale 65k

• Price - £1.40 
• On sale 24th April 2002

Your weekly guide to selling newspapers, magazines, confectionery, tobacco, and convenience goods

N ew s a g e n t
Retail

VOL 113, NO 14, 6 APRIL 2002 £1.30

c Disney
c Pixar

• Marketing spend of £1m.
• Expected RSV £3m.
• Take advantage of these great
  publications and position them between
  Girl Talk and Art Attack.
• Published by BBC Worldwide, the UK’s
   largest publisher of children’s magazines.

2 great brands . . .

. . . 3 great opportunities2 great brands . . .

. . . 3 great opportunities

• Fun lifestyle magazine for 7 - 11 year
  old boys and girls including all the neys and girls including all the news
  on the latest films and    on the latest films and  TV, pop gossipossip,
  competitions and puzzles.  competitions and puzzles.
• Frequency - 4 wequency - 4 weekly
• Price - £1.40
• Average monthly sale 65k
• On sale 24th April 2002

• New magazine fgazine for 7 - 9 year old girls
  who love Disney animation and movies,
  featuring all their faeaturing all their favourite Disney
  characters.
• Frequency - monthlequency - monthly
• Price - £1.40
• Average monthly sale 68k
• On sale 24th April 2002

• New magazine for 7 - 9 year old girls
  who love Disney animation and movies,
  featuring all their favourite Disney
  characters.
• Frequency - monthly
• Price - £1.40
• Average monthly sale 68k
• On sale 24th April 2002

• Fun lifestyle magazine for 7 - 11 year
  old boys and girls including all the news
  on the latest films and  TV, pop gossip,
  competitions and puzzles.
• Frequency - 4 weekly
• Price - £1.40
• Average monthly sale 65k
• On sale 24th April 2002

• The original DisneThe original Disney comic for 7 - 9 year
  old bo  old boys including carys including cartoon strips on all
  the coolest Disne  the coolest Disney characters.y characters.
• Frequency - monthlequency - monthly
• Price - £1.00
• Average monthly sale 68ky sale 68k
• On sale 24th April 2002

• The original Disney comic for 7 - 9 year
  old boys including cartoon strips on all
  the coolest Disney characters.
• Frequency - monthly
• Price - £1.00
• Average monthly sale 68k
• On sale 24th April 2002
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What’s ‘it’s hot’?

• the ultimate fun & interactive monthly magazine for young girls aged 9-13.

• packed full of cartoons, concept features, quizzes & gossip.

• only £1.80.

• the brightest celebration of teen celebrity that the UK has seen in years.

Who will read ‘it’s hot’?

• school girls in the last two years of primary school & the first two years of
   secondary school.

• young girls who are into Blue, S Club, Mis-Teeq, East Enders, Mary-Kate
   and Ashley, Buffy, Harry Potter & David Beckham.

• readers of TV Hits, Smash Hits, CD:UK, TOTP, Mizz & Shout.

Make the most of ‘it’s hot’!

• position ‘It’s Hot’ prominently between TOTP
  & Smash Hits.

• keep the shelves fully stocked - with the free clock
   on the first issue they’ll be sure to sell like mad.

• site the bespoke point of sale in high traffic areas.

• expected to generate £2.4m RSV.

first issue on sale april 16th.

mega sales!
mad profits!

massive support!

mega sales!
mad profits!

massive support!
a free
alarm clock!
plus
a free
alarm clock!
plus

on the first issueon the first issue

Your weekly guide to selling newspapers, magazines, confectionery, tobacco, and convenience goods

N ew s a g e nt
Retail

VOL 113, NO 14, 6 APRIL 2002 £1.30

BBC Worldwide

fsdu’s, trade presenters, trade ads, shelf strips
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BBC Worldwide

coverwraps, posters, shelf strips
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coverwraps, posters
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BBC Worldwide

posters, shelf strips, wobblers



BBC Worldwide

magazine shelf separators, wobblers, shelf strips
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BBC Worldwide

sales presenters, shelf strips, wobblers



BBC Worldwide

coverwraps, posters, shelf strips
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BBC Worldwide

shelf strips, wobblers, sales prenters
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BBC Worldwide

shelf strips, wobblers, competition leaflets
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dairygate

awareness posters, 4pp sales presenters, fridge sides,

fridge stickers, wobblers
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COLOUR
CODED BY

MILK TYPE

STRONGLOW FATSTATEMENT
HIGHLY VISUAL

P.O.S SUPPORT

NEW

TAMPER

EVIDENT

SLEEVE

HIGH IN

CALCIUM

RE-SEALABLE

SCREW CAP

LONG

SHELF LIFE

Chill out
 With the new 

lookChill out
 With the new 

lookChill out
 With the ne

w look

L O N G L I F E
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Chill out With the new look
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Chill out With the new look
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bana
na

flav
our 

milk

chocolate
flavour milk

white
chocolate
flavour milk

strawberryflavour milk

bana
na

flav
oure

d mi
lk

white
chocolate

flavoured milk

strawberryflavoured milk

chocolate
flavoured milk

udda judda

awareness posters, 6pp & 2pp sales presenters, fridge sides, mobiles,

trade ads, consumer ads, fridge stickers, wobblers, truck & bus sides



pommes plus (australia)

organic apple juice packaging
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harmonie organic

8pp doordrop mailer, bottle collar promotion, consumer ads,

milk float stickers

soyoucantakecareofwhaty
oue

at.soyoucantakecareofwhaty
oue

at.



edcoms

kids mobile phone awareness campaign
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milk triathlon

4 types of a2 poster targeting kids at the canteen fridge

fit body
=

healthy body

FIT BOD!

www.milktriathlon.com

Hot stuff is better cool.
pick me up in the fridge.

HEY, GOOD
LOOKING

www.milktriathlon.com
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new range launch invitation
de

si
gn



binks executive homes

24 pp 220 sq brochure, press ads, signage and invitations for a new

west yorks executive development including metallic inks acetate inserts etc
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polythene 2 colour outer design

Proudly Manufactured
in Britain

Hollow Fibre Quilt

Anti Allergenic

Washable at 60º

sound-a- s leep
Dunelm

13.5 tog summer

simply value for money



easimelt

new 3d packaging concepts
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4pp corporate brochure
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battermix packaging
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For
Yorksh

irePuddingsandPancakesFor
Yorksh

irePuddingsandPancakes

ExtralightandtastyExtralightandtasty

SERVING SUGGESTION

PERFECT

EVERY TIM

E

Just add an egg

R



goldenfry

gravy granules packaging
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heckmondwike fb

cirrus trade ad
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The new
hard wearing
designer label
only from
Heckmondwike F B

New from Heckmondwike

F B, Cirrus is the ultimate in

patterned heavy contract

broadloom carpet and carpet tiles.

Manufactured to the highest standards,

avai lable in 12 stunning colourways, Cirrus has

joined the extensive range of f loorcoverings

from Heckmondwike F B. To find out more about

Cirrus cal l  (01924) 406 161 now, or f i l l  in the

response card at the back of this publ icat ion.

H e c k m o n d w i k e  F B  L t d .  P . O .  B o x  7 ,  W e l l i n g t o n  M i l l s ,  L i v e r s e d g e ,  W e s t  Yo r k s h i r e ,  W F 1 5  7 X A
Te l :  S a l e s  ( 0 1 9 2 4 )  4 0 6  1 6 1 ,   A d m i n :  ( 0 1 9 2 4 )  4 1 0  5 4 4 .  F r e e  F a x  0 8 0 0  1 3 6  7 6 9

e - m a i l :  s a l e s @ h e c k m o n d w i k e - f b . c o . u k     w w w . h e c k m o n d w i k e - f b . c o . u k



knight frank

‘tannery’ brochure, signage, flags, invitations, press ads, posters, stationery
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Lawrence Street, York
YO10 3BN

TANNERY

the

YO10

new style living
in the past

48

individually

designed

contemporary

apartments

on the

edge of

york

city centre

Lawrence Street Developments

www.knightfrank.com

Lawrence Street, York
YO10 3BN

TANNERY

the

YO10

new style living
in the past

Lawrence Street Developments

www.knightfrank.com

tranquillity

o

1

0

Lawrence Street, York
YO10 3BN

TANNERY

the

YO10

new style living
in the past

Lawrence Street Developments

www.knightfrank.com

personality

o

1

0



Knight Frank

Staincliffe view apartments launch material including broadsheet brochure,

press ads, signage
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knight frank

developers press ads, including building retouches
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To be  launched summer  2002

Spinkwel l  Mi l l  Dewsbury,  West  Yorksh i re  WF13

100  l u xu r y  a pa r tmen t s  w i t h  c en t ra l  a t r i um

a l l  h i gh l y  s pe c i f i e d , s ome  w i t h  mez za n i ne

f l oo r s  &  sp i ra l  s t a i r c a s e s.

R oo f  t e r ra c e s  w i t h  ba l con i e s.

Spe c t a cu l a r  v i ew s.

Se cu r e  i n t e r na l  pa r k i ng  a va i l a b l e.

Gymna s i um .

Mi l l  f e a t u r e s  r ema in  t o  enhance  t he  o r i g i na l

cha rac te r i s t i c  o f  the  fo rmer  m i l l , a l l  con t r ibu t ing

huge l y  t o  t oday s  " Lo f t  L i v i ng  L i f e s t y l e. "

1  m inu te  wa l k  t o  ra i lway  s t a t i on  w i t h  ma in  l i n e

t o  L eed s, Yo r k  and  Manche s t e r  ( L eed s  12  m in s,

Manche s t e r  35  m in s -5  t ra i n s  pe r  hou r ) .

10  m inu t e s  b y  c a r  t o  M1  and  M62 .

A l l  s e t  i n  t he  un spo i l t  V i c t o r i an  a r ch i t e c t u r e  o f

t h i s  f o rme r  t e x t i l e  t own .Pr i ces  f rom £60,000 to  £200,000

Market ing  Su i te  Te lephone:  01924  463000

‘above it all’
whitehal l  quay
5 highly specif ied
contemporary apartments

.

a l l  enquir ies:
0113 297 9040

avai lable immediately
prices from £222,000 including secure parking
internal  v iewing highly recommended



landstone estates

development brochure
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landstone estates

presentation slides
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4pp corporate brochure
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landstone estates

2pp development inserts
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landstone estates

8pp development brochure



Aspiro
workspace solutions

a
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logo design

landstone
estates

The investors’ developer

mastertailoruk.com
technologically tailored
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mar menor properties

leeds/bradford airport p.o.s, leaflets, ads
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strongbow

awareness posters, sign up posters, licensee guidelines, wobblers,

pool table signage, t-shirts, baseball caps
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F O R  D E T A I L S  O F  H O W  T O  P L A Y  K I L L E R  P O O L  S E E  P O S T E R  D I S P L A Y E D  O R  A S K  Y O U R  L A N D L O R D
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product catalogue
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Harrogate,
the classic suite

4. 5.

Beautifully proportioned, elegantly detailed, the Harrogate suite has the

option of both low and high arm chairs and two and three seater settees

a. High Arm Chair
Seat height 19” (483mm)

Seat width 20” (508mm)

Seat depth 23” (584mm)

b.  Two Seater Settee
Seat height 19” (483mm)

Seat width 44” (1118mm)

Seat depth 23” (584mm)

Three seater settee (not illustrated)

Seat height 19” (483mm)

Seat width 65” (1651mm)

Seat depth 23” (584mm)

c. Low Arm Chair
Seat height 19” (483mm)

Seat width 20” (508mm)

Seat depth 23” (584mm)

d. EL151 Lounge Table
Height 18” (457mm)

Width 18” (457mm)

Length 38” (965mm)

freedom to choose

2002
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brochure insert
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8pp brochure insert
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rosebys

polythene 2 colour outer design

cosy
night

Winter warm quilt
for extra warmth
on cold winter
nights
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paragon floorcoverings

loose insert specifiers range catalogue



• Full Circle Design

Manor Farmhouse East,

Knaresborough Road,

Follifoot, Harrogate HG3 1DT

Telephone 01423 872854

Facsimile 01423 874301

www.full-circle-design.co.uk




